
An evening filled with art, fundraising 
and beautiful Range Rovers was hosted 
by Land Rover Flatirons in Superior,
Colorado.  Festivities included wine
tasting, an art show, a raffle for test 
drives, and a live auction, which raised
almost $1,500 for the Emergency 
Family Assistance Association of 
Boulder, Colorado.  In addition, models
displayed luxurious leather coats from
Jonval Leathers.  Janet Healy, special 
events coordinator, stated, "Chamber 
of Commerce members from three
surrounding towns attended and the
community has shown great excitement
about our philanthropic efforts as well 
as our beautiful Range Rovers."

LAND ROVER FLATIRONS HOSTS 
“THE ARTFUL ELEGANCE OF ADVENTURE”
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LAND ROVER UNVEILS FIRST EVER CONCEPT 
SHOW CAR – RANGE STORMER

Land Rover made history at the North American International Auto
Show in Detroit, by unveiling its first ever concept show car, the
Range Stormer. The Range Stormer is a high performance, sports
tourer SUV concept car, which showcases a future design direction
for Land Rover.

Commenting on the new concept, Land Rover’s managing director
Matthew Taylor, said: "The supercharged V8 Range Stormer gives 
a taste of our forthcoming new entrant in the booming high
performance SUV segment.  The production vehicle that follows 
will share many of its styling and technical innovations.  It is very
much conceived to be an on-road, performance machine, as well 
as class-leading off-road like all Land Rovers."

Future technologies previewed with the concept include an all-new
platform that will be the basis for future full-size Land Rover 
models.  This advanced, integrated platform, unique to Land Rover,
will provide the underpinnings for the production vehicle inspired by
the Range Stormer.

The Range Stormer made its final U.S. appearance at the Chicago
International Auto Show earlier this month.

Further information on the Range Stormer is available at
www.rangestormer.com.

Land Rover Range Stormer

Partygoers alongside the Range Rover 
at the Artful Elegance of Adventure

RETAILER PR
SUPPORT NEWS
Staffed by experienced public relations
professionals, Land Rover Retailer PR
Support will help you decide what is
newsworthy, whom to approach with 
your news and how to develop
newsworthy events.  Just complete 
the registration form on page 13.3 of 
the Retailer PR Toolkit and fax it back 
to us at 313.565.4944.  You can also
contact Land Rover Retailer PR Support
toll-free at 1.866.453.2711 anytime
between 8:30 a.m. and 7 p.m. EST
Monday through Friday for assistance, 
or email us at RetailPR@ford.com.
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DRIVE AROUND THE WORLD – LONGITUDE EXPEDITION TEAM
EXPLORES SOUTH AMERICA

Three months and at least 10 countries into their nine-month, 32,000-mile journey,
the LONGITUDE Expedition team has reached Chile.  In this short amount of time,
the team has paid educational visits to such hotspots as Teotihuacan’s Pyramid 
of the Sun, a Costa Rican Coffee Plantation (the origin of Land Rover Café), the
Peninsula de Osa (the world’s second largest area of biodiversity), Land Rover
retailer centers, and the Kids Saving the Rainforest environmental organization.  
They have driven across harsh and varied terrain, climbed the Mombacha Volcano,
and received a nighttime, Crocodile Hunter-style croc-feeding tour of a Costa Rican
tributary!  

The LONGITUDE team is raising funds for Parkinson’s disease research and 
aiming to promote geography awareness and scientific research projects among
school children.  Land Rover Certified Pre-Owned is the official vehicle sponsor of 
the LONGITUDE Expedition.  Stay tuned for information on special auction
opportunities related to the LONGITUDE Expedition.

To find out more about the Expedition, log onto www.drivearoundtheworld.com. LONGITUDE Expedition Convoy in Costa Rica

LONGITUDE Expedition Convoy in Chile

For the second year in a row, Land Rover's Range Rover has been recognized 
by California-based consumer research company Strategic Vision, Inc. The
company announced recipients of the "Total Delight Index" (TDI) award and 
Range Rover obtained the highest score of all trucks surveyed. 

The TDI is a very stringent, sensitive metric that concentrates on the consumer's
total product satisfaction.  "This newly-designed revolutionary tool stretches 
beyond mere consumer satisfaction and evokes a more positive, emotional
response," said Daniel Gorrell, vice president, Strategic Vision.    

Commenting on Range Rover's first place ranking, Richard Beattie, executive 
vice president, Jaguar Land Rover North America said, "It is an honor to receive 
an award that reinforces the confidence we have in Range Rover as the best
premium luxury SUV in the marketplace. We will continue to build upon Land
Rover's unique combination of emotionally engaging products to delight current
owners and appeal to a new segment of buyers."

RANGE ROVER NAMED MOST DELIGHTFUL SUV BY STRATEGIC VISION 

Land Rover Range Rover
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